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Using Google Analytics 
to Improve Your Staffing 

Website's Performance

Today’s Agenda:

• Intro to Analytics
• Your Dashboard
• Understanding Your Audience
• Analyzing Traffic Data
• Evaluating Traffic Sources
• Gauging Effectiveness and ROI
• Measuring Social Media
• Improving Conversions
• Reporting
• Now what?
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What is Google Analytics?

Enterprise Class Web Analytics

How do I install?  
What’s the cost?

Why should I care?  

Your website is your first impression.
Make sure it’s not your last!

Your website can be your top 
performing sales rep and recruiter!

Make more educated marketing, 
business and budgeting decisions.
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What am I supposed 
to do with all this data?

Google Analytics Dashboard

• Displays Stats for 

Selected Time Period

• Graphical Data

• High Level Stats 

Google Analytics Dashboard

Visits vs. Unique Visitors:

• Visits: total number of times your 

site was visited.

• Unique Visitors: total number of 
visitors that came to your site (this 

is tracked with cookies). 

• The same person can visit the site 
more than once, but will only be 

counted as a Unique Visitor once.
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Audience Overview

• Total Visits

• New vs. 

Returning

• Pages/Visit

• Average Duration

Audience - Location

Drill down to gauge 

regional traffic.

Audience - Technology

Browser usage.

Screen resolution.
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Audience - Mobile

Mobile is growing

rapidly!

Traffic Sources - Overview

How do people 
find you?

Traffic Sources – Types of Traffic

• Search: visitor used a search engine 

to find you (Google, Bing, Yahoo)

• Referral: visitor clicked on a link on 
another website that was pointing to 

your site

• Direct: went directly to your site (typed 

in URL, have your site bookmarked, 
etc.)

• Campaigns: visitors from online 

advertising (e.g. Google AdWords)
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Traffic Sources - Keywords

• Keywords visitors 
are searching.

• Visitor behavior 
for each keyword.

Traffic Sources - Keywords

More keywords = more traffic! 

Keywords help determine what keyword 
searches are driving traffic to your site 
(shows the ROI on blogging and SEO).

Traffic Sources - Source

Traffic by source.

Time on site.

Pages per visit.
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Social

Start sharing 
content!

Don’t underestimate 

social’s impact on 
search rankings 

& traffic.

Content - Overview

• Pageviews

• Unique Pageviews

• Bounce Rate

• Exit Rate

Content – Individual Pages

• Most frequently visited pages on your site.
- Your homepage, then your job board!

• Average time on page.
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Content – Exit Pages

• Examine exit rates.

• Determine why people are leaving.

• Take action.

Conversions / Goals

• Conversions quickly and 
easily track any action 
you would like visitors to 
complete (e.g. complete 
the Contact form).

Setting Up Goals

• URL Destination

• Visit Duration

• Page/Visit

• Event
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Goals – Online Advertising

• Connects Google 
AdWords and 

Google Analytics

• Visitor behavior

• Campaign results

Advanced Segments
Advanced Segments = Focused Reporting in GA

• Isolate specific visitors/behavior quickly

• Create custom segments or use preloaded ones

Advanced Segments

Default Advance Segments we suggest using:

•New Visitors

•Returning Visitors

•Paid Search Traffic

•Search Traffic
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Automated Reporting

Questions?

Brad Smith

Director of SEO & Social Media
Haley Marketing Group

888.696.2900

bsmith@haleymarketing.com

www.twitter.com/bradsmith14
www.linkedin.com/in/bradmsmith
www.facebook.com/HaleyMarketing

Special Offer!

FREE

1:1 Google Analytics Review/Training
1.888.696.2900

bsmith@haleymarketing.com
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Coming Next Month:

Special Guest Presenter Scott Wintrip

The Avoidant Economy
Tuesday, December 4, 2012 at 2 p.m. EDT

Reserve your seat: www.lunchwithhaley.com


